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RESUMEN

La investigaciéon tiene como objetivo evaluar el potencial de las herramientas de
comunicacion de marketing influyen en la reactivacion del turismo en Chota, Cajamarca.
Se empled un enfoque cuantitativo con un disefio no experimental y un nivel descriptivo.
Asi mismo, se encuestd a 384 visitantes turisticos de la region de Cajamarca y se entrevisto
a representantes de agencias de viajes locales. Los resultados destacan la preferencia del
55% por recibir informacion en puntos de venta y el interés mayoritario del 61% por
destinos naturales. Ademads, el 57% muestra interés en adquirir artesanias locales. Las
redes sociales, especialmente WhatsApp, TikTok y Facebook, se identificaron como los
principales canales para obtener informacion turistica. En conclusion, se subraya la
importancia de adaptar estrategias de marketing a plataformas digitales de Chota para

impulsar el turismo.

Palabras clave: Comunicacion, marketing, turismo, reactivacion turistica.



ABSTRACT

The research aims to evaluate the potential of marketing communication tools to influence
the reactivation of tourism in Chota, Cajamarca. A quantitative approach with a non-
experimental design and a descriptive level was used. In addition, 384 tourist visitors to the
Cajamarca region were surveyed and representatives of local travel agencies were
interviewed. The results show a 55% preference for receiving information at points of sale
and a 61% interest in natural destinations. In addition, 57% are interested in purchasing
local handicrafts. Social networks, especially WhatsApp, TikTok and Facebook, were
identified as the main channels for obtaining tourist information. In conclusion, the
importance of adapting marketing strategies to digital platforms in Chota to boost tourism

is underlined.

Keywords: Communication, marketing, tourism, tourism reactivation.
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