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RESUMEN

En la tesis denominada: “Marketing digital y fidelizacion de clientes en la empresa
corporacion agricola Cris E.ILR.L. - Ayacucho”, sostuvo como objetivo general determinar
la relacion que existe entre el marketing digital con la fidelizacion de los clientes. Se utilizo
el enfoque cuantitativo, disefio no experimental y de corte transversal. La muestra estuvo
conformada por 120 clientes, seleccionados mediante muestreo probabilistico aleatorio
simple, ademads se utilizo un cuestionario como instrumento principal. Los resultados indican
una correlacion positiva alta (Rho de Spearman = 0.704) entre marketing digital y
fidelizacion de clientes, estableciendo que, las mejoras en el marketing digital incrementan
la fidelizacion de clientes. En conclusion, se destaca la importancia de invertir en estrategias
de marketing digital no solo para atraer nuevos clientes, sino también para mantener y
fortalecer la relacion con los clientes existentes fomentando la lealtad, esto permitira el

crecimiento sostenible para la empresa.

Palabras clave: marketing digital, fidelizacion, clientes, empresa, captacion.



ABSTRACT

In the thesis called: " Digital marketing and customer loyalty at the agricultural corporation
company Cris E.ILR.L. - Ayacucho", he maintained as a general objective to determine the
relationship that exists between digital marketing and customer loyalty. The quantitative,
non-experimental and cross-sectional design approach was used. The sample consisted of
120 clients, selected through simple random probability sampling, and a questionnaire was
used as the main instrument. The results indicate a high positive correlation (Spearman's Rho
=0.704) between digital marketing and customer loyalty, establishing that improvements in
digital marketing increase customer loyalty. In conclusion, the importance of investing in
digital marketing strategies is highlighted not only to attract new customers, but also to
maintain and strengthen the relationship with existing customers by fostering loyalty, this

will allow sustainable growth for the company.

Keywords: digital marketing, loyalty, customers, company, acquisition.
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