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RESUMEN
El propdsito de esta investigacion es determinar la relacion que existe entre el marketing
educativo y la satisfaccion de los estudiantes de la carrera profesional de Idioma Extranjero
de la Universidad Nacional Jorge Basadre Grohmann, Tacna, 2023. La investigacion fue de
tipo basica con disefio no experimental, correlacional y transversal. La poblacion estuvo
conformada por 150 estudiantes entre sus diferentes ciclos académicos, estudiantes del
primer al ultimo ciclo de la carrera profesional de Idioma Extranjero, de la cual, se selecciond
de forma aleatoria una muestra de 109 estudiantes. Para la recoleccion de datos, los
instrumentos empleados fueron a través del cuestionario y validados por jueces expertos.
Los resultados se presentaron en tablas y figuras, donde se evidencia que la mayoria de
estudiantes se presentan en el nivel medio (67,42%) y en el nivel alto un 17,42% con respecto
al nivel de relacion de la variable marketing educativo. Con la prueba de normalidad de
Kolmogorov-Smirnov (0,068); (0,070), se establecid la aplicabilidad del coeficiente de
correlacion de Pearson, con un nivel de confianza del 95% y se obtuvo un p-valor (0,00)
menor al nivel de significancia (0,05). Por tanto, se concluyd que existe relacion significativa
entre el marketing educativo y la satisfaccion de los estudiantes de la carrera profesional de

Idioma Extranjero de la Universidad Nacional Jorge Basadre Grohmann, Tacna, 2023.

Palabras clave: Marketing, satisfaccion, educacion, universidad, estudiantes.



ABSTRACT
The purpose of this research is to determine the relationship between educational marketing
and student satisfaction in the professional career of Foreign Language at the Universidad
Nacional Jorge Basadre Grohmann, Tacna, 2023. The research was basic with a non-
experimental, correlational and cross-sectional design. The population consisted of 150
students in different academic cycles, students from the first to the last cycle of the
professional career of Foreign Language, from which a sample of 109 students was randomly
selected. For data collection, the instruments used were the questionnaire and validated by
expert judges. The results were presented in tables and figures, where it is evident that the
majority of students are in the medium level (67.42%) and 17.42% in the high level with
respect to the level of relationship of the educational marketing variable. With the
Kolmogorov-Smirnov normality test (0.068); (0.070), the applicability of Pearson's
correlation coefficient was established, with a confidence level of 95% and a p-value (0.00)
lower than the significance level (0.05) was obtained. Therefore, it was concluded that there
is a significant relationship between educational marketing and student satisfaction in the
professional career of Foreign Language at the Universidad Nacional Jorge Basadre

Grohmann, Tacna, 2023.

Key words: Marketing, satisfaction, education, university, students.
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