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RESUMEN

Esta indagacion tuvo con fin poder determinar marketing digital y fidelizacion de
clientes del restaurante Cacique y Asociados S.A.C. de Viru. Se tuvo por enfoque
cuantitativo de tipo basica, de nivel descriptivo correlacional teniendo por disefio no
experimental. En cuanto a su poblacion estuvo conformada en su totalidad de 138 clientes
a quienes se aplico el instrumento que fue de cierto modo validado por jueces expertos
indicando a su vez que existe cierta confiablidad arrojando valores (0,937 -marketing
digital) y (0,873 — fidelizacion de clientes) de tal modo por muestra se tuvo a 138 clientes
en la cual la var 1 indican que el 57% tuvo un alcance alto mientras que para la var 2
indican que 75% tuvo un alcance alto. Los hallazgos obtenidos fueron RS= (0.750)
indicado una relacion directa de nivel significativo y aceptando la hipotesis alterna
general (Existe una relacién entre el marketing digital y fidelizacion de clientes del
restaurante Cacique y Asociados S.A.C. de Vir) como también indicando que sig. es

menor a (0.05) por ello se descarto la hipdtesis nula.

Palabras clave: Marketing digital, fidelizacion de clientes, posicionamiento,

diferenciacion, competitividad.
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ABSTRACT

This research was intended to determine digital marketing and customer loyalty of
the Cacique y Asociados S.A.C. restaurant in Viru. It was based on a basic quantitative
approach, with a descriptive correlational level and a non-experimental design. Regarding
its population, it was made up entirely of 138 clients to whom the instrument was applied,
which was somewhat validated by expert judges, indicating in turn that there is a certain
reliability, yielding values (0.937 - digital marketing) and (0.873 - customer loyalty), such
that the sample had 138 clients in which var 1 indicates that 57% had a high reach while
for var 2 they indicate that 75% had a high reach. The findings obtained were RS= (0.750)
indicating a direct relationship at a significant level and accepting the general alternative
hypothesis (There is a relationship between digital marketing and customer loyalty at the
Cacique y Asociados S.A.C. restaurant in Vira) as well as indicating that sig. is less than

(0.05) therefore the null hypothesis was discarded.

Keywords: Digital marketing, customer loyalty, positioning, differentiation,

competitiveness.
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