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RESUMEN

Esta investigacion tuvo como objetivo determinar la relacion entre el endomarketing
y el compromiso organizacional de los colaboradores del hotel Alexander de Trujillo-2023.
La investigacion fue de tipo bésica, con disefio no experimental y transversal, segn su
profundidad correlacional y de método deductivo. Participaron en el estudio 25
colaboradores del hotel Alexander, a quienes se les aplicd dos cuestionarios por cada
variable. La confiabilidad de los instrumentos se determind mediante el test de Alfa de
Cronbach, arrojando un valor de =0,938 en la variable endomarketing que demuestra una
confiabilidad excelente y un valor de a=0,900 en la variable compromiso organizacional que
demuestra una confiabilidad buena. Los resultados de la correlacion entre ambas variables
endomarketing y compromiso organizacional, se obtuvo a través del coeficiente de
correlacion de Rho Spearman rho=0, 670, que demuestra un grado de correlacion positiva
moderada entre el endomarketing y el compromiso organizacional, lo cual permite aceptar
la hipétesis planteada y concluir que si existe una relacion entre el endomarketing y el
compromiso organizacional de los colaboradores del hotel Alexander de Trujillo - 2023,

segun los resultados en la medicién de dichas variables y dimensiones.

Palabras clave: Endomarketing, compromiso organizacional, colaborador.



ABSTRACT

This research aimed to determine the relationship between endomarketing and the
organizational commitment of the employees of the Alexander Hotel in Trujillo-2023. The
research was of a basic type, with a non-experimental and transversal design, according to
its correlational depth and deductive method. 25 employees of the Alexander Hotel
participated in the study, to whom two questionnaires were applied for each variable. The
reliability of the instruments was determined by the Cronbach Alpha test, yielding a value
of 0=0.938 in the endomarketing variable, which demonstrates excellent reliability, and a
value of «=0.900 in the organizational commitment variable, which demonstrates good
reliability. The results of the correlation between both variables, endomarketing and
organizational commitment, were obtained through the Spearman Rho correlation
coefficient of rho=0.670, which shows a moderate degree of positive correlation between
endomarketing and organizational commitment, which allows us to accept the hypothesis
raised and conclude that there is a relationship between endomarketing and the
organizational commitment of the collaborators of the Alexander de Trujillo Hotel - 2023,

according to the results of the measurement of said variables and dimensions.

Keywords: Endomarketing, organizational commitment, collaborator.
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